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EXECUTIVE SUMMARY
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

Total Overseas Market. There were approximately 21.7 million overseas visitors to the U.S.
in 2006, representing no change from 2005. Approximately 4.6 million overseas visitors
(21.3%) indicated California was a destination on their U.S. trip, down 3.7% from 4.8 million
overseas visitors to California in 2005.

Mexican (Air). There were 1,713,000 Mexican travelers who arrived in the U.S. by air in
2006 (a 2.7% increase). Approximately 466,000 (27.2%) of these Mexican travelers visited
California during their U.S. trip (a 6% decrease from 2005).*

Country of Origin. California's top ten overseas visitor market countries were:

Overseas Visitors to California

Rank Country 2005 2006 % Change
1)  United Kingdom 778,000 752,000 -3.3%
2) Japan 722,000 646,000 -10.5%
3)  South Korea 252,000 311,000 23.4%
4)  Australia 313,000 286,000 -8.6%
5) Germany 309,000 241,000 -22.0%
6) China (excl. Hong Kong) 146,000 197,000 34.9%
7)  France 261,000 186,000 -28.7%
8) Taiwan (ROC) 191,000 178,000 -6.8%
9) India 98,000 125,000 27.6%
10) Pnhilippines 116,000 105,000 -9.5%

In 2006, the U.K. and Japan combined generated slightly less than one-third of the overseas
visitors to California. The number of U.K. visitors to California in 2006 decreased by 3%
from 778,000 in 2005, to 752,000 in 2006. Japanese visitor volume to California decreased
by 11% from 722,000 in 2005, to 646,000 in 2006. The volume of visitors from China,
followed by those from India and South Korea recorded the largest percentage increases for
2006, increasing by 35% (China), 28% (India), and 23% (South Korea). France and
Germany experienced the largest percentage decreases of 29% and 22%, respectively for
2006.

! The majority of Mexican visitors to California in 2006 arrived by ground transportation through a U.S.
border port of entry. Mexican visitors arriving in the U.S. by ground transportation are not included in the
“In-Flight Survey” and are not included in this study. Please note that Canadians are also not included in
the In-Flight Survey or this study.
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e Market Share. Among the ten largest overseas visitor markets, California's share of visitors
from South Korea, China, and India increased, while the market share for Japan, Australia,
Germany, France, Taiwan, and the Philippines, decreased in 2006. The market share for
the United Kingdom remained the same.

o Decline in Overall Market Share. California’s market share of overseas visitors to the U.S.
has recorded a general decline since the late 1990s. In 1997, California’'s market share of
overseas visitors to the U.S. was 26.6%. By 2005, California’s market share had dropped to
22.1% and continued to drop in 2006 to 21.3%.

California Market Share of
U.S. Visitors from Selected Countries

Rank Country 2005 2006
1)  United Kingdom 18% 18%
2) Japan 19% 18%
3) South Korea 36% 41%
4)  Australia 54% 47%
5) Germany 22% 17%
6) China (excl. Hong Kong) 54% 62%
7) France 30% 24%
8) Taiwan (ROC) 60% 59%
9) India 28% 31%
10) Philippines 75% 69%
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Main Destination. Three quarters (75%) of overseas visitors to California indicated that
California was their main destination, similar to that reported in previous years.

California MSAs Visited. Similar to last year's data, the most common Metropolitan
Statistical Areas (MSASs) visited by overseas visitors to California included Los Angeles -
Long Beach (55%) and San Francisco (44%), followed by San Diego (14%), San Jose (9%),
and Anaheim-Santa Ana (7%).

Purpose of Trip. Overseas travelers to California listed multiple reasons for their trip
including: vacation (59%, the same percentage as in 2003, 2004, and 2005), visiting
friends/relatives (39%) and business (33%). Compared to other overseas travelers, visitors
from India (58%) and China (59%) reported the highest proportion of business travelers,
while visitors from the U.K. reported the highest proportion of travelers on vacation/holiday
(77%).

Leisure/Recreation Activities.  Shopping (87%), dining (86%), and sightseeing (54%)
were the most common leisure and recreation activities of overseas visitors to California in
2006. More than 93% of visitors from the U.K. as well as from Australia reported dining in
restaurants.

Use of Travel Agents. Travel agent usage has declined steadily over the last several
years. Travel agents were used to book 55% of air trips in 2006, compared with 57% in
2005. Visitors from Australia (76%) reported the highest dependence on travel agents to
book their air trips. Only 25% of overseas travelers relied on travel agents to make lodging
arrangements, 10% reported contacting hotels/motels directly, and nine percent reported
that their company'’s travel department booked hotel rooms for them.

Accommodations. Almost eight in ten overseas travelers to California reported staying in
hotels or motels at some time during their trip (78%). Visitors from Japan reported the
highest hotel usage of visitor groups (87%). Visitors from Taiwan reported the lowest hotel
usage (62%).

Sex and Age. Similar to results from previous years, slightly less than two-thirds (63%) of
overseas travelers to California during 2006 were adult males and slightly more than one-
third (37%) were adult females. During 2006, the average age of traveling adult males (44
years old) was three years older than the average traveling adult female (41 years old).

Length of Stay. During 2006, California's overseas visitors spent an average of 20 nights
in the U.S. and 11 nights in California; these numbers are the same as those from 2004 and
2005. Once again, visitors from India reported the highest number of nights stayed in the
U.S. (45 nights) as well as in California (23 nights). Visitors from Mexico and Japan
reported the least amount of time spent in the U.S. (9 nights and 11 nights, respectively) as
well as in California (7 nights each, respectively).
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Use of Domestic Airlines and Rental Cars. Slightly less than four in ten overseas visitors
to California made use of a taxi/cab/limousine or airlines (39% and 38%, respectively) as a
means of transportation within the U.S. These were followed by use of a rental car (36%)
and company or private auto (31%). Visitors from ltaly and Germany were most likely to
rent an auto (53% and 52%, respectively). Visitors from Australia were the most likely to fly
between U.S. cities (53%) and visitors from India and Australia were most likely to make use
of a taxi/cab/limousine (57% and 56%, respectively).

Advance Trip Decision. The average overseas visitor to California decides to travel a
median of 60 days prior to the actual trip, the same as that reported in 2005. In 2006
visitors from the U.K. reported the longest trip planning time (median = 100 days), followed
by visitors from Germany, France, and Australia (90 days each).

Advance Ticket Purchase. Overseas visitors to California purchased their airline ticket a
median of 30 days prior to the actual trip, the same as that reported in 2005. Visitors from
South Korea, Taiwan, China, and Mexico (air), reported the shortest time frame from airline
reservation to departure date (median = 15 days). On the other hand, visitors from the U.K.
reported the longest time frame from airline reservation to departure (median = 80 days).

Travel Party Size. Consistent with results from previous years, the average travel party
size for all overseas visitors to California during 2006 was 1.5 people. Visitors from the
U.K., Mexico, and South Korea were the most likely to include children (12%, 12%, and
11%, respectively).

Prepaid Trip Package. Package tours were used by 15% of all 2006 visitors to California,
the same as that reported in 2004 and 2005. During 2006, visitors to California who
reported the highest use of inclusive tours were from ltaly (27%), followed by visitors from
the U.K., China, and France (24%, 23%, and 22%, respectively).

Expenditures in the U.S. by Overseas and Mexican (air) Visitors to California.
Expenditures in the U.S. during 2006 rose from 2005, averaging $110 per person per day
(average expenditure in 2005 was $103 per day). In 2006, overseas visitors' total trip
expenditures averaged $4,163 compared with $3,985 in 2005. Visitors to California from
China ($161), Japan ($156) and from Mexico ($149) reported the highest average daily
expenditures.

Expenditures in California. In 2006, the total number of overseas and Mexican (air)
visitors to California was 4,615,000. These visitors reported spending $110 per person per
day and they stayed an average of 10.6 nights in California. Thus, each visitor to California
was worth an average of about $1,166. The total spending in California was estimated at
almost $5.4 billion ($5.3 billion in 2005).
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OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA*
SELECTED HIGHLIGHTS

(2006)
All Overseas United China South Mexico
Visitors Kingdom Germany France Italy Australia w/o HK India Japan Korea Taiwan (Air)

Estimated Travelers 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
Business 33% 20% 29% 23% 63% 20% 59% 58% 37% 37% 43% 18%
(% Change 2005/2006) (+6%) (+10%) (-13%) (-25%) (+17%) (-2%) (-3%) (-7%) (-10%) (-3%) (+9%) (4%)
Vacation 59% 77% 59% 68% 63% 70% 46% 30% 50% 50% 48% 54%
(% Change 2005/2006) (-1%) (+4%) (-6%) (+5%) (+4%) (-3%) (+25%) (+16%) (+4%) (+2%) (-9%) (-9%)
Adv. Trip Decision (mean 85.3 126.9 104.3 121.2 90.1 131.3 48.9 44.8 52.5 41.9 41.4 34.7
days)
Adv. Air Decision (mean 54.9 96.6 76.0 70.1 60.3 80.2 24.4 27.4 32.6 21.8 23.8 23.5
days)
Mean Travel Party Size 1.5 1.8 1.4 1.7 1.7 1.3 15 1.5 1.5 15 1.6 1.7
Median Male Age (years) 44 a7 45 43 43 45 39 41 45 41 40 40
Median Female Age 41 44 38 42 36 43 38 40 41 37 38 41
(years)
Mean Household Income $94 $117 $108 $78 $71 $93 $67 $60 $106 $87 $79 $78
($000)
Nights CA (mean) 10.6 8.1 9.9 11.3 10.7 9.0 141 22.8 7.1 14.5 15.7 6.5
(median) 6.0 6.0 7.0 6.0 6.0 6.0 5.0 8.0 4.0 5.0 6.0 4.0
(Change in mean nts (0.0 nts) (+0.8 nts) (-4.5 nts) (+1.7 (-5.5 nts) (0.0 nts) (-0.9 nts) (-13.2 (+0.3 nts) (+1.4 nts) | (+4.2) nts | (+0.3) nts
2005/2006) nts) nts)
Hotel/Motel 78% 84% 76% 80% 82% 83% 79% 65% 87% 71% 62% 70%
Private Home 30% 22% 30% 29% 24% 25% 25% 54% 18% 35% 46% 39%
Rental Car 36% 38% 52% 38% 53% 33% 29% 29% 30% 33% 37% 38%
Mean Total Trip Exp. $4,163 $3,597 $3,587 $3,660 $3,919 $5,054 $5,938 $5,175 $3,823 $4,181 $3,528 $2,360
(Change in mean trip exp
2005/2006) (+$178) (+$599) (-$279) (-$71) (-$377) (+$219) (+$1,916) | (+$257) (-$671) (+$671) (-$136) (-$331)
Mean Spending /day in CA $110 $111 $99 $101 $94 $104 $161 $64 $156 $105 $104 $149
Spending /visitor in CA $1,166 $899 $980 $1,141 $1,006 $936 $2,270 $1,459 $1,108 $1,523 $1,633 $969
Est. State Spending
Impact $5,381 Mil. $676 Mil. $236 Mil. | $212 Mil. | $105 Mil. $268 Mil. $447 Mil. $182 Mil. $716 Mil. $473 Mil. $291 Mil. $451 Mil.

*Does not include Canadian visitors. Only Mexican visitors arriving in the U.S. by air were included in the study.
Source: ITA/OTTI, Survey of International Air Travelers, 2006, CIC Research, Inc.

Xi



(This page was intentionally left blank)

Xli



OVERSEAS AND MEXICAN LEISURE VISITORS TO CALIFORNIA*

SELECTED HIGHLIGHTS

(2006)
All Overseas United China South Mexico

Visitors Kingdom Germany France Italy Australia w/o HK India Japan Korea Taiwan (Air)
Estimated Travelers 2,616,000 629,000 160,000 112,000 63,000 205,000 47,000 42,000 311,000 150,000 87,000 344,000
Business 4% 6% 5% 4% 3% 6% 7% - 3% 2% 5% 2%
Vacation 80% 85% 73% 85% 91% 84% 68% 60% 85% 75% 73% 56%
Adv. Trip Decision 110.5 140.2 118.1 143.3 112.6 154.6 68.3 61.2 68.2 49.0 53.0 37.8
(mean days)
Adv. Air Decision (mean 74.1 109.2 92.3 81.4 75.6 94.6 36.1 36.5 44.6 25.1 31.0 25.4
days)
Mean Travel Party Size 1.8 2.0 1.5 1.7 2.2 1.8 1.9 15 1.9 1.8 1.6 15
Median Male Age 46 48 45 45 43 45 43 51 46 43 43 39
(years)
Median Female Age 42 45 37 43 34 42 34 43 41 38 38 41
(years)
Mean Household Income $79 $106 $80 $58 $54 $68 $40 $26 $79 $71 $56 $53
($000)
Nights CA (mean) 10.8 8.2 9.8 10.6 9.8 10.5 21.2 35.4 7.0 12.0 16.3 6.4
(median) 6 6 7 5 8 7 6 9 4 5 9 4
Hotel/Motel 73% 84% 68% 78% 82% 80% 50% 48% 77% 58% 45% 67%
Private Home 37% 22% 41% 25% 24% 29% 57% 75% 30% 54% 68% 46%
Rental Car 38% 41% 44% 42% 61% 33% 31% 18% 27% 24% 27% 38%
Mean Spending /day in
CA $99 $104 $63 $116 $85 $93 $97 $37 $143 $103 $84 $161
Spending /visitor in CA $1,069 $853 $617 $1,230 $833 $977 $2,056 $1,310 $1,001 $1,236 $1,369 $1,030
Mean Total Trip

$3,580 $3,248 $2,715 $3,406 $3,886 $4,565 $3,992 $5,032 $2,748 $3,493 $2,803 $2,249

Expenditure

*Does not include Canadian visitors. Only Mexican visitors arriving in the U.S. by air were included in the study.

Source: ITA/OTTI, Survey of International Air Travelers, 2006
CIC Research, Inc.
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Figure 1

TOP TEN COUNTRIES OF RESIDENCE
OVERSEAS VISITORS TO CALIFORNIA

(2006)
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Table 1

RESIDENCE OF VISITORS TO THE UNITED STATES AND CALIFORNIA

(2006)
UNITED STATES CALIFORNIA
Estimated

Num. Of 2005/2006 Overseas 2005/2006 CA Share Of

Visitors Percent Visitors To Percent Visitors From
Residence of Visitors To The U.S. Change California Change* This Country
EUROPE 10,135,531 -1.7% 1,835,000 -11.1% 18.1%
W. EUROPE 9,675,462 -2.1% 1,761,000 -11.3% 18.2%
Austria 117,191 -0.4% 21,000 -12.5% 17.6%
Belgium 188,311 -1.7% 41,000 20.6% 21.6%
Denmark 185,337 6.2% 32,000 77.8% 17.4%
France 789,815 -10.1% 186,000 -28.7% 23.5%
Germany 1,385,520 -2.1% 241,000 -22.0% 17.4%
Ireland 414,423 8.1% 75,000 -25.0% 18.2%
Italy 532,829 -2.3% 104,000 -1.9% 19.6%
Netherlands 446,785 -0.4% 97,000 -14.9% 21.7%
Norway 145,359 4.5% 23,000 -34.3% 15.9%
Spain 424,224 10.0% 37,000 -14.0% 8.7%
Sweden 285,994 -1.6% 67,000 26.4% 23.6%
Switzerland 270,571 5.4% 47,000 -11.3% 17.4%
United Kingdom 4,176,211 -3.9% 752,000 -3.3% 18.0%
Other Western Europe 312,892 1.8% 38,000 -34.5% 12.1%
E. EUROPE 460,069 6.3% 70,000 9.4% 15.3%
CARIBBEAN 1,198,027 5.6% 6,000 -81.8% 0.5%
Bahamas 243,300 2.6% - -
Dominican Rep 236,622 6.9% - -
Jamaica 204,912 16.9% - =
Trinidad & Tobago 133,906 4.3% 3,000 0.0% 2.5%
Other Caribbean 379,287 1.8% 3,000 -85.7% 0.8%

Note: "--" Represents an estimate of less than 500 visitors or a response of less than 0.05%.
* Large variances may occur due to small sample sizes.
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Table 1

RESIDENCE OF VISITORS TO THE UNITED STATES AND CALIFORNIA (Cont.)

(2006)
UNITED STATES CALIFORNIA

Num. Of 2005/2006 Number Of 2005/2006 CA Share Of

Visitors Percent Visitors Percent Visitors From
Residence of Visitors To The U.S. Change To California Change* This Country
SOUTH AMERICA 1,927,647 5.9% 152,000 -5.0% 7.9%
Argentina 212,096 12.3% 17,000 88.9% 8.1%
Brazil 525,271 8.2% 38,000 -25.5% 7.3%
Chile 110,143 8.5% 26,000 333.3% 23.6%
Colombia 348,388 7.1% 8,000 0.0% 2.4%
Ecuador 147,173 2.9% 18,000 -62.5% 12.1%
Peru 133,398 -12.1% 43,000 168.8% 32.2%
Venezuela 369,037 8.4% 11,000 -15.4% 3.1%
CENTRAL AMERICA (Excld. Mexico) 693,821 -0.3% 186,000 32.9% 26.8%
Costa Rica 130,702 -2.3% 30,000 30.4% 22.9%
Guatemala 173,793 2.2% 58,000 48.7% 33.3%
Honduras 92,445 3.0% 2,000 -- 2.1%
Panama 81,358 3.2% 6,000 -79.3% 6.9%
Other Central America 215,523 -3.7% 90,000 83.7% 41.8%
Mexico (Air Arrivals Only) 1,713,158 2.7% 466,000 -6.0% 27.2%
AFRICA 252,560 0.1% 33,000 26.9% 13.1%
South Africa, Rep. of 89,017 -0.1% 19,000 26.7% 21.0%
Other Africa 163,543 0.3% 14,000 27.3% 8.6%
OCEANIA 756,226 2.6% 379,000 -7.8% 50.1%
Australia 603,275 3.7% 286,000 -8.6% 47.4%
New Zealand 138,486 -0.9% 86,000 -3.4% 61.8%
Other Oceania 14,465 -5.3% 7,000 -22.2% 48.4%

Note: "--" Represents an estimate of less than 500 visitors or a response of less than 0.05%.
* Large variances may occur due to small sample sizes.

XVii



(This page was intentionally left blank)

XViii



Table 1

RESIDENCE OF VISITORS TO THE UNITED STATES AND CALIFORNIA (Cont.)

(2006)
UNITED STATES CALIFORNIA

Num. Of 2005/2006 Number Of 2005/2006 CA Share Of

Visitors Percent Visitors Percent Visitors From
Residence of Visitors To The U.S. Change To California Change* This Country
FAR EAST 6,151,741 -0.7% 1,790,000 2.1% 29.1%
Hong Kong 137,278 1.6% 66,000 -18.5% 48.0%
India 406,845 18.0% 125,000 27.6% 30.7%
Indonesia 53,133 3.0% 35,000 6.1% 66.2%
Japan 3,672,584 -5.4% 646,000 -10.5% 17.6%
Korea, South 757,721 7.5% 311,000 23.4% 41.1%
People's Republic of China 320,450 18.6% 197,000 34.9% 61.6%
Philippines 153,887 0.0% 105,000 -9.5% 68.5%
Republic of China 300,382 -5.8% 178,000 -6.8% 59.2%
Singapore 122,995 6.1% 67,000 3.1% 54.8%
Thailand 69,236 3.6% 37,000 8.8% 53.0%
Other Far East 157,230 3.6% 23,000 43.8% 14.6%
MIDDLE EAST 552,702 4.8% 78,000 2.6% 14.2%
Egypt 27,129 12.8% 1,000 -- 2.5%
Israel 283,889 -0.1% 53,000 17.8% 18.5%
Saudi Arabia 31,511 25.4% 2,000 -66.7% 7.6%
Turkey 90,122 6.7% 31,000 416.7% 34.0%
TOTAL OVERSEAS VISITORS 21,668,290 0.0% 4,615,000 -3.7% 21.3%
(Number of Respondents) (25,038) (6,903)

Note: "--" Represents an estimate of less than 500 visitors or a response of less than 0.05%.

Countries and World Region visitor volumes are independantly estimated and may not sum to total visitors.
* Large variances may occur due to small sample sizes.
Source: U.S. Department of Commerce, ITA, Survey of International Air Travelers, 2006.

CIC Research, Inc.
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Table 2

OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
SHARE OF TOTAL U.S. MARKET BY COUNTRY

AND VISITOR VOLUME ESTIMATE

(1994 - 2006)

California's Share of Overseas & Mexican (Air) Visitors to the U.S.

All All United Other Mexico

Share Overseas Europe | Germany | Kingdom France Italy Netherlands Ireland Europe (air)

1994 27.0% 27.0% 29.5% 23.6% 26.6% 28.4% 32.5% 28.6% 37.3% 31.5%
1995 25.7% 26.5% 30.7% 20.5% 27.8% 30.2% 37.8% 19.3% 36.8% 28.8%
1996 26.5% 26.6% 28.6% 21.2% 29.8% 30.2% 39.8% 21.4% 37.7% 25.3%
1997 26.6% 26.0% 26.7% 21.9% 29.5% 33.0% 27.1% 35.1% 36.0% 23.3%
1998 25.2% 24.8% 26.5% 21.2% 34.3% 31.7% 27.4% 22.8% 30.9% 26.8%
1999 25.5% 24.1% 26.4% 19.2% 33.6% 30.3% 29.3% 25.2% 32.3% 22.0%
2000 24.5% 21.0% 22.1% 16.3% 30.4% 27.2% 25.1% 32.3% 30.2% 26.0%
2001 22.2% 18.2% 20.6% 15.4% 24.5% 24.9% 19.6% 15.3% 24.1% 30.6%
2002 21.2% 19.2% 19.8% 17.3% 25.9% 22.8% 22.1% 21.8% 26.1% 27.3%
2003 22.1% 20.3% 20.2% 17.6% 28.5% 18.3% 25.2% 23.9% 30.7% 32.3%
2004 20.7% 18.0% 20.8% 16.1% 27.7% 24.5% 27.0% 11.1% 21.7% 27.4%
2005 22.1% 20.0% 21.8% 17.9% 29.7% 19.5% 25.2% 26.2% 26.5% 29.7%
2006 21.3% 18.1% 17.4% 18.0% 23.5% 19.6% 21.7% 18.2% 23.2% 27.2%

Estimated Volume of Visitors to California
All All United Other Mexico
Estimates | Overseas Europe | Germany | Kingdom France Italy Netherlands | Ireland Europe (air)

1994 4,984,000| 2,192,000 479,000 654,000 219,000 150,000 121,000 43,000 690,000/ 451,000
1995 5,304,000 2,330,000 567,000 592,000 256,000 159,000 154,000 29,000 756,000 256,000
1996 6,004,000 2,588,000 571,000 688,000 294,000 159,000 175,000 44,000 876,000 276,000
1997 6,436,000 2,701,000 532,000 815,000 289,000 191,000 128,000 76,000 874,000( 304,000
1998 5,972,000 2,647,000 504,000 843,000 348,000 194,000 134,000 53,000 758,000 381,000
1999 6,239,000 2,709,000 524,000 816,000 356,000 190,000 154,000 62,000 823,000( 328,000
2000 6,364,000( 2,435,000 395,000 767,000 330,000 167,000 139,000 92,000 776,000] 452,000
2001 4,847,000| 1,728,000 271,000 631,000 215,000 118,000 81,000 42,000 493,000( 463,000
2002 4,053,000| 1,652,000 236,000 660,000 190,000 93,000 85,000 57,000 473,000 392,000
2003 3,984,000 1,754,000 238,000 693,000 196,000 75,000 94,000 61,000 552,000( 439,000
2004 4,207,000| 1,743,000 275,000 693,000 215,000 115,000 115,000 38,000 445,000( 409,000
2005 4,791,000| 2,063,000 309,000 778,000 261,000 106,000 113,000 100,000 609,000 496,000
2006 4,615,000] 1,835,000 241,000 752,000 186,000 104,000 97,000 75,000 552,000/ 466,000
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Table 2 - (Continued)
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
SHARE OF TOTAL U.S. MARKET BY COUNTRY

AND VISITOR VOLUME ESTIMATE

(1994 - 2006)

California's Share of Overseas Visitors to the U.S. From Asia, Australia, and South America

South Hong Other South

Share Asia Japan Korea Kong Taiwan India China Far East | Australia | America

1993 34.3% 23.2% 55.5% 58.3% 68.9% N/A N/A 93.0% 61.5% 11.0%
1994 31.6% 20.3% 48.8% 58.2% 66.2% 39.1% N/A 80.1% 63.2% 13.5%
1995 30.0% 20.4% 39.9% 57.8% 61.7% 38.5% N/A 75.8% 62.2% 10.5%
1996 31.3% 22.5% 32.9% 58.0% 64.8% 45.8% N/A 80.6% 59.1% 13.7%
1997 32.1% 23.4% 39.0% 60.0% 65.3% 35.7% N/A 77.3% 57.2% 15.1%
1998 31.6% 23.0% 52.0% 54.5% 66.2% 42.2% N/A 77.4% 58.5% 15.1%
1999 31.9% 22.4% 61.5% 58.7% 60.0% 38.1% N/A 64.6% 58.6% 13.2%
2000 33.2% 21.8% 63.3% 62.1% 59.6% 40.2% 59.6% 51.7% 60.7% 11.6%
2001 32.5% 20.8% 46.3% 60.8% 65.0% 44.0% 67.9% 52.1% 52.1% 11.5%
2002 29.1% 18.0% 44.7% 54.9% 63.9% 34.0% 53.0% 48.9% 49.0% 10.2%
2003 30.5% 18.6% 49.0% 56.3% 63.3% 40.0% 44.9% 54.9% 49.4% 9.7%
2004 27.7% 16.8% 43.5% 46.3% 59.6% 34.7% 49.8% 52.9% 49.8% 11.0%
2005 28.3% 18.6% 35.8% 59.8% 59.8% 28.4% 54.2% 48.9% 53.8% 8.8%
2006 29.1% 17.6% 41.1% 48.0% 59.2% 30.7% 61.6% 48.0% 47.4% 7.9%

Estimated Volume of Visitors to California
South Hong Other South
Estimates Asia Japan Korea Kong Taiwan India China Far East | Australia | America

1994 1,754,000 772,000 243,000 113,000 251,000 41,000 N/A 334,000 257,000 285,000
1995 1,985,000 938,000 236,000 127,000 255,000 48,000 N/A 381,000 263,000 257,000
1996 2,348,000 1,166,000 247,000 141,000 269,000 66,000 N/A 459,000 274,000 337,000
1997 2,490,000 1,256,000 291,000 133,000 289,000 62,000 N/A 459,000 286,000 427,000
1998 2,125,000 1,124,000 189,000 116,000 256,000 89,000 N/A 351,000 270,000 447,000
1999 2,212,000 1,081,000 307,000 113,000 272,000 87,000 N/A 352,000 283,000 361,000
2000 2,508,000 1,103,000 419,000 126,000 273,000 110,000 106,000 371,000 328,000 341,000
2001 2,053,000 849,000 286,000 104,000 232,000 119,000 158,000 305,000 222,000 291,000
2002 1,656,000 653,000 285,000 74,000 184,000 87,000 120,000 253,000 199,000 185,000
2003 1,526,000 590,000 303,000 64,000 151,000 109,000 71,000 238,000 200,000 148,000
2004 1,607,000 630,000 273,000 57,000 177,000 107,000 101,000 262,000 259,000 181,000
2005 1,754,000 722,000 252,000 81,000 191,000 98,000 146,000 264,000 313,000 160,000
2006 1,790,000 646,000 311,000 66,000 178,000 125,000 197,000 267,000 286,000 152,000
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INTRODUCTION

This report on overseas visitors to California is based on data compiled from the 2006
Office of Travel & Tourism Industries (OTTI) "Survey of International Air Travelers.” The survey is
conducted by CIC Research, Inc. in cooperation with over 80 major airlines on a sample of their
international flights departing from U.S. airports. The survey information is collected from
passengers through questionnaires covering traveler demographics, trip activities, places visited
and travel expenditures. This survey program was initiated in response to a growing need for
information on the volume, characteristics, and travel patterns of international air travelers to and
from the United States. The data from the survey are used by the public and private sectors to
guide strategic planning and marketing to international air travelers.

Approximately 6,900 survey respondents reported a California visit in 2006. This is a very
robust sample size, providing a unique opportunity to evaluate the characteristics of the
international visitor market. However, since airline participation is voluntary and varies from
guarter to quarter, country level data should be viewed cautiously. For example, if a major carrier
for a particular country was unable to participate for a quarter, the data may not fully represent the
market's international travel to California.

With the exception of the number of respondents, all the data in the tables are statistical
estimates, based on responses to the survey and supplemented with data from the U.S.
Department of Homeland Security. Passengers on most charter flights and passengers traveling
by air between the U.S. and Canada are excluded. Travelers to the U.S. from Mexico arriving on
an international flight have been included in the 2006 report. However, most travelers from
Mexico to California arrive in the U.S. through a land port of entry. A more detailed explanation of
the survey methodology appears in Appendix A and a copy of the survey questionnaire in

Appendix B.
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OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)



Figure 2

MAIN STATE DESTINATION
OVERSEAS VISITORS TO CALIFORNIA

(2006)
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Source: ITA “In-Flight” Survey, 2006
CIC Research, Inc.



e Three in four (75%) overseas visitors to California indicated that California was their main destination on their U.S. trip.

MAIN DESTINATION BY STATE
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA

Table 3

(2006)

e Of all overseas visitors to California, Mexico (air) visitors (87%) followed by Taiwanese (84%), South Korean (84%), and ltalian

visitors (82%), reported the highest proportion with California as their main state of destination in the U.S.

COUNTRY OF RESIDENCE OF VISITORS

MAIN DESTINATION* TOTAL CHINA SOUTH MEXICO
OVERSEAS U.K. GERMANY  FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (5,112) (525) (115) (130) (102) (362) (148) (134) (1,270) (367) (643) (199)
California 75.0% 67.9% 81.7% 78.1% 82.0% 49.0% 76.8% 65.8% 81.6% 83.8% 84.2% 87.1%
New York 3.9 2.2 11 2.8 12,5 9.7 5.9 3.8 3.0 3.8 1.0 0.1
Nevada 2.9 7.6 3.6 2.2 1.8 35 3.4 2.4 1.8 0.8 1.0 0.5
Hawaiian Islands 2.0 4.0 25 0.5 0.5 1.3 - - 2.7 - 0.6 -
Florida 14 2.6 1.2 2.9 - 6.4 15 1.7 0.5 - 1.0 2.4
Texas 1.0 0.2 0.3 2.7 - 1.8 1.2 - 14 0.7 11 -

*Visitors may report only one destination -- States with less than 1% response were not listed.

Source: ITA/OTTI Survey of International Air Travelers, 2006.

CIC Research, Inc.



Figure 3

TOP TEN MSA DESTINATIONS

OVERSEAS VISITORS TO CALIFORNIA
(2006)
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CALIFORNIA MSAs VISITED
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA*

Table 4

(2006)

e The most common Metropolitan Statistical Areas (MSAS) visited by overseas visitors to California were Los Angeles —
Long Beach (55%), San Francisco (44%), San Diego (14%), San Jose (9%), and Anaheim — Santa Ana (7%).

COUNTRY OF RESIDENCE OF VISITORS

METROPOLITAN STATISTICAL TOTAL CHINA SOUTH MEXICO
AREA* OVERSEAS U.K. GERMANY FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,784) (637) (151) 178) (136) (552) (259) (168) (1,582) (485) (874) (214)
Los Angeles-Long Beach MSA 2,557,000 370,000 119,000 107,000 54,000 174,000 129,000 54,000 366,000 180,000 108,000 261,000
(Los Angeles County) 55.4% 49.2% 49.4% 57.4% 52.4% 60.9% 65.6% 43.4% 56.7% 58.0% 60.4% 56.0%
Universal Studios 37,000 - 2,000 3,000 - - - <1,000 <1,000 - 2,000 -
0.8% - 0.8% 1.5% - - - 0.6% 0.4% - 1.4% -
Hollywood 69,000 4,000 3,000 4,000 1,000 7,000 - <1,000 8,000 - 1,000 -
1.5% 0.5% 1.4% 2.2% 0.8% 2.5% - 0.3% 1.3% - 0.4% -
San Francisco MSA 2,026,000 436,000 147,000 116,000 65,000 130,000 80,000 57,000 205,000 123,000 58,000 101,000
(San Francisco-Marin-San Mateo
Counties) 43.9% 58.0% 60.9% 62.1% 62.8% 45.6% 40.7% 45.2% 31.8% 39.7% 32.8% 21.6%
San Diego MSA 651,000 93,000 32,000 26,000 22,000 32,000 21,000 8,000 79,000 19,000 17,000 86,000
(San Diego County) 14.1% 12.4% 13.4% 14.1% 20.7% 11.2% 10.5% 6.6% 12.2% 6.1% 9.4% 18.5%
Sea World 9,000 4,000 3,000 - - - - - - 1,000 1,000 -
0.2% 0.5% 1.3% - - - - - - 0.3% 0.7% -
San Jose MSA 415,000 33,000 24,000 17,000 5,000 8,000 20,000 41,000 66,000 52,000 25,000 28,000
(Santa Clara County) 9.0% 4.4% 9.8% 9.3% 4.4% 2.7% 10.4% 33.0% 10.2% 16.6% 14.2% 6.1%
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Table 4 (continued)
COUNTRY OF RESIDENCE OF VISITORS

METROPOLITAN STATISTICAL TOTAL CHINA SOUTH MEXICO
AREA* OVERSEAS U.K. GERMANY FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(NUMBER OF RESPONDENTS) (6,784) (637) (151) (178) (136) (552) (259) (168) (1,582) (485) (874) (214)
Anaheim-Santa Ana MSA 300,000 30,000 7,000 1,000 8,000 41,000 11,000 <1,000 66,000 16,000 11,000 60,000
(Orange County) 6.5% 4.0% 2.8% 0.5% 7.4% 14.4% 5.8% 1.5% 10.2% 5.1% 5.9% 12.9%
Disneyland 60,000 2,000 - - 1,000 10,000 - - 10,000 4,000 4,000 20,000
1.3% 0.3% - - 0.6% 3.4% - - 1.5% 1.4% 2.0% 4.3%
Sacramento MSA 157,000 33,000 10,000 13,000 3,000 10,000 3,000 4,000 14,000 4,000 3,000 16,000
(El Dorado-Placer-Sacramento-
Yolo Counties) 3.4% 4.4% 4.0% 6.8% 2.5% 3.4% 1.6% 3.3% 2.1% 1.4% 1.9% 3.4%
Riverside-San Bernardino MSA 152,000 37,000 22,000 4,000 4,000 5,000 2,000 4,000 11,000 6,000 7,000 8,000
(Riverside-San Bernardino
Counties) 3.3% 4.9% 9.3% 2.3% 3.9% 1.7% 1.2% 3.3% 1.7% 1.9% 3.7% 1.7%
Oakland MSA 138,000 8,000 21,000 4,000 2,000 5,000 2,000 5,000 15,000 7,000 7,000 9,000
(Alameda-Contra Costa
Counties) 3.0% 1.1% 8.8% 2.1% 1.6% 1.7% 1.2% 4.3% 2.3% 2.1% 3.8% 1.9%
Salinas-Seaside-Monterey MSA 120,000 31,000 10,000 10,000 6,000 2,000 0 <1,000 <1,000 2,000 1,000 14,000
(Monterey County) 2.6% 4.1% 4.2% 5.6% 5.9% 0.7% 0.2% 1.6% 0.7% 0.7% 0.7% 2.9%
Santa Barbara-Lompoc MSA 120,000 17,000 22,000 6,000 11,000 2,000 1,000 - 5,000 4,000 1,000 8,000
(Santa Barbara County) 2.6% 2.3% 9.2% 3.2% 10.9% 0.7% 0.7% - 0.8% 1.3% 0.7% 1.7%

*Visitors may report multiple destinations -- percentages are read down the column. Counties with less than a 2% share of the California market were not listed.
Volume estimates by MSA were adjusted for non-response and will differ slightly from the estimates reported by ITA.

Source: ITA/OTTI Survey of International Air Travelers, 2006.

CIC Research, Inc.



Figure 4

PURPOSE OF U.S. TRIP

OVERSEAS VISITORS TO CALIFORNIA / U.S.
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Table 5

PURPOSE OF TRIP
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

Almost six in ten (59%) overseas visitors to California reported visiting for vacation/holiday purposes, while approximately four in

ten were visiting friends/relatives (39%) and one-third were on business (33%). Visitors to California attending a convention
accounted for 12%. Visitors were allowed to list more than one purpose of their trip.

Visitors from the U.K. (77%), Australia (70%), and France (68%) indicated high proportions of vacationing during their U.S.
trip.

When compared with visitors from other countries, visitors to California from China (59%), India (58%), and Taiwan (47%)

reported a high proportion of visiting for business purposes, while visitors from Mexico (18%) and the U.K (20%) reported the
lowest proportion visiting for this reason.

COUNTRY OF RESIDENCE OF VISITORS

PURPOSE OF TRIP* TOTAL CHINA SOUTH MEXICO
OVERSEAS U.K. GERMANY  FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,867) (648) (154) (180) (141) (562) (260) (173) (1,580) (490) (885) (218)
Vacation/Holidays 58.8% 76.6% 59.0% 67.6% 62.7% 70.4% 45.5% 30.3% 50.1% 49.9% 47.9% 54.4%
Visit Friends/Relatives 39.3 41.6 36.1 27.2 30.1 46.2 26.3 40.8 26.2 40.8 46.9 45.9
Business/Professional 32.7 195 29.4 22.6 30.1 20.1 59.2 58.1 36.8 39.8 42.8 18.4
Attend A Convention 12.2 6.1 10.3 8.9 17.8 15.1 19.8 12.2 15.7 13.1 13.1 10.2
Study/Teaching 5.7 19 7.5 7.3 8.1 3.9 3.7 0.4 7.5 11.7 7.3 35
Other 2.9 2.7 0.1 5.3 1.7 3.6 0.6 1.8 2.0 45 17 11

*Column percentages may total more than 100 percent due to multiple responses.

Source: ITA/OTTI Survey of International Air Travelers, 2006.
CIC Research, Inc.
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Figure 5

LEISURE RECREATION ACTIVITIES

OVERSEAS VISITORS TO CALIFORNIA
(2006)
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Table 6
LEISURE-RECREATION ACTIVITIES
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

e Shopping (87%), dining in restaurants (86%) followed by sightseeing (54%) were the most common leisure and recreation activities of overseas
visitors to California.

e Visitors from China (91%) and Taiwan (90%) had the highest proportion of respondents who mentioned shopping as one their favorite activities,
while visitors from the U.K. (94%) had the highest proportion of respondents who mentioned dining in restaurants. Australia as well as the U.K.,
had the highest proportion of respondents who mentioned sightseeing in cities (69%, and 68% each respectively).

COUNTRY OF RESIDENCE OF VISITORS

LEISURE/RECREATION TOTAL CHINA SOUTH MEXICO
ACTIVITIES* OVERSEAS U.K. GERMANY  FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,427) (618) (137) (162) (129) (537) (234) (156) (1,464) (463) (833) (183)
Shopping 86.5% 87.1% 88.4% 88.8% 86.6% 89.5% 90.9% 86.4% 82.0% 83.2% 90.4% 87.1%
Dining in Restaurants 85.5 93.5 88.8 82.7 84.7 93.1 80.2 78.4 85.5 63.8 77.9 71.1
Sightseeing in Cities 54.2 67.7 51.7 63.2 51.1 69.2 61.0 63.7 42.1 38.2 48.2 20.2
Visit Historical Places 40.8 54.8 59.0 48.7 48.9 55.0 49.4 36.4 10.6 16.3 28.3 27.0
Amusement/Theme Parks 35.4 35.9 36.2 30.5 38.2 46.6 31.9 44.5 25.9 35.8 36.3 319
Visit Small Towns 35.3 42.7 36.7 40.8 46.4 45.8 26.7 9.9 26.1 17.6 21.8 215
Visit National Parks 33.2 45.0 48.0 40.8 45.3 38.0 28.3 215 15.4 27.7 23.7 9.2
Touring Countryside 29.2 42.7 47.5 34.9 31.9 39.7 17.6 24.4 10.8 225 14.8 4.5
Cultural Heritage Sites 25.2 41.6 39.1 24.5 27.0 29.8 28.6 16.2 6.1 28.0 18.1 9.8
Casinos/Gambling 24.1 29.3 20.7 36.6 235 314 42.9 21.1 13.7 22.2 222 12.2
Art Gallery/Museum 23.6 28.5 24.7 22.2 32.8 30.6 17.2 26.7 10.3 14.0 111 13.8
Guided Tours 22.4 35.1 18.2 21.7 18.0 42.8 15.3 12.9 15.6 16.4 20.2 7.8
Water Sports/Sunbathing 17.3 30.1 28.9 21.7 18.2 16.9 9.3 1.8 7.0 6.6 7.6 0.7
Concert/Play/Musical 15.6 13.7 11.6 10.4 15.8 29.0 11.6 17.6 9.8 13.4 7.2 8.7
Nightclubs/Dancing 12.3 10.0 12.2 19.9 11.6 24.0 14.3 17.0 4.1 45 6.7 14.9
Attend Sports Event 7.5 7.9 1.8 8.3 3.8 16.5 2.9 3.3 6.0 3.1 7.2 9.2
Visit Am. Indian Comm. 7.2 8.9 16.2 15.9 17.7 104 1.6 8.8 2.0 4.0 2.8 -
Camping/Hiking 6.8 9.1 14.1 5.2 8.8 7.2 3.2 4.8 15 18 4.9 0.2
Golfing/Tennis 6.8 7.0 5.8 5.2 4.1 3.0 4.7 4.0 6.5 12.8 6.1 14
Cruises 6.7 6.6 5.0 6.1 2.2 13.0 9.8 5.7 4.0 12.8 5.8 3.8
Ethnic Heritage Sites 6.3 11.6 5.7 7.1 4.3 8.4 5.1 7.4 1.6 4.0 3.3 4.4
Environ./Eco. Excursions 4.8 7.5 2.6 8.1 13.6 4.4 55 1.6 0.3 3.0 8.0 1.8
Snow Skiing 2.8 3.9 15 4.6 2.1 6.3 1.3 1.7 0.6 1.0 1.8 0.7
Ranch Vacations 17 3.8 0.7 0.5 5.1 1.2 2.7 - 0.1 15 3.3 0.6
Hunting/Fishing 1.4 2.9 - 0.9 0.6 2.7 1.0 0.6 0.1 0.5 1.0 0.2

*Multiple response.Only responses 1.0 percent or greater are detailed.

Source: ITA/OTTI Survey of International Air Travelers, 2006. CIC Research, Inc.
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Figure 6

ADVANCE TRIP DECISION
OVERSEAS VISITORS TO CALIFORNIA / U.S.

(2006)
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Table 7

ADVANCE TRIP DECISION
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

e The median time period for overseas visitors’ decision to travel was 60 days before the actual trip, the same as in 2005. This
median time period was 50 days in 2004 and 40 days in 2003.

¢ Respondents from the U.K. had the longest planning time frame with a median of 100 days, followed by respondents from
Germany, France, and Australia who had the next longest at 90 days.

COUNTRY OF RESIDENCE OF VISITORS

ADVANCE TRIP DECISION* TOTAL CHINA SOUTH MEXICO
OVERSEAS UK. GERMANY  FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,443) (614) (149) (172) (134) (538) (234) (157) (1,482) (459) (842) (200)
14 Days or Less 15.9% 7.5% 8.5% 7.1% 12.1% 11.0% 18.2% 20.9% 22.7% 25.2% 26.3% 33.4%
15 - 30 Days 24.9 13.0 14.5 16.2 21.0 13.0 43.8 37.0 31.9 43.8 40.2 40.1
31 - 60 Days 185 13.0 22.6 15.0 18.6 13.6 17.8 255 23.7 18.0 20.8 10.9
61 - 120 Days 20.6 30.8 26.8 29.0 28.5 23.6 12.8 12.2 14.7 8.1 8.0 13.6
121 - 180 Days 10.3 17.2 14.6 18.0 9.7 16.6 6.5 43 3.8 2.5 3.3 1.8
181 or More Days 9.7 185 13.0 14.8 10.1 22.2 1.0 - 3.2 2.4 1.4 0.1
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Average No. of Days 85.3 126.9 104.3 121.2 90.1 131.3 48.9 44.8 52.5 41.9 41.4 34.7
Median No. of Days 60.0 100.0 90.0 90.0 60.0 90.0 30.0 30.0 30.0 30.0 30.0 20.0

*Column percentages may not total 100 percent due to rounding.

Source: ITA/OTTI, Survey of International Air Travelers, 2006.
CIC Research, Inc.
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Figure 7

ADVANCE AIRLINE DECISION
OVERSEAS VISITORS TO CALIFORNIA / U.S.

(2006)
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advance of their U.S. trip.

Table 8

ADVANCE TICKET PURCHASE
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

COUNTRY OF RESIDENCE OF VISITORS

An overseas visitor committed to an airline ticket purchase a median of 30 days prior to the actual trip.
percent of travelers booked their airline reservations six months or more in advance of their trip.

A total of four

Visitors from the United Kingdom, Australia, and Germany booked their airline tickets a median of 2 months or more in advance.
By contrast, visitors from China, South Korea, India, Taiwan, and Mexico (air) only booked airline tickets a median of 15 days in

ADVANCE AIRLINE

TOTAL CHINA SOUTH MEXICO
RESERVATIONS* OVERSEAS UK. GERMANY  FRANCE ITALY  AUSTRALIA  wio HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,183) (586) (147) (164) (132) (529) (224) (148) (1,381) (444) (795) (199)
14 Days or less 27.9% 12.5% 19.2% 15.5% 21.9% 18.4% 38.3% 39.8% 35.8% 49.2% 46.2% 47.0%
15 - 30 Days 29.3 14.9 18.6 26.4 275 20.1 452 33.0 385 36.9 35.6 38.6
31 - 60 Days 16.7 19.4 271 25.9 15.1 18.3 9.9 20.8 15.4 10.3 13.4 47
61 - 120 Days 15.1 25.0 14.4 17.5 24.2 23.0 6.3 6.1 8.2 0.4 41 8.4
121 - 180 Days 6.9 17.0 14.7 9.7 5.9 12.4 - 0.3 1.5 0.3 0.5 1.4
181 or More Days 40 11.1 6.1 49 5.4 7.8 0.2 - 0.7 0.3 - -
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Average No. of Days 54.9 96.6 76.0 701 60.3 80.2 24.4 27.4 326 218 238 235
Median No. of Days 30.0 80.0 60.0 50.0 31.0 60.0 15.0 20.0 21.0 15.0 15.0 15.0

*Column percentages may not total 100 percent due to rounding.

Source: ITA/OTTI, Survey of International Air Travelers, 2006.

CIC Research, Inc.
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Table 9

MEANS OF BOOKING AIR TRIP AND LODGING
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA

(2006)

e Over half of overseas visitors to California used a travel agent to make airline reservations (55%). In comparison, one quarter
(25%) of visitors used a travel agent to make lodging arrangements. Visitors from Australia and India reported the highest use of
travel agents in booking their air trip (76% and 68% each respectively). Visitors from Australia also reported the highest use of

travel agents in booking their lodging (34%).

e Visitors from the U.K., France and lItaly reported the highest use of a personal computer in booking their air trip (24%, 22% and
21% each respectively), whereas visitors from France and Mexico (air) reported the highest proportion who booked with the

airline directly (19%), and visitors from India reported the highest use of a company travel department (25%).

COUNTRY OF RESIDENCE OF VISITORS

MEANS OF BOOKING AIR TRIP* TOTAL CHINA SOUTH MEXICO
OVERSEAS U.K. GERMANY  FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,695) (634) (149) a77) (137) (550) (249) (169) (1,557) (486) (857) (210)
Travel Agent 54.6% 40.9% 57.8% 43.1% 45.6% 75.5% 60.6% 66.7% 53.8% 59.2% 61.4% 53.8%
Personal Computer 15.4 24.3 18.8 21.6 20.6 7.7 0.9 4.2 11.2 8.8 8.7 19.4
Airline Directly 121 15.2 5.1 18.8 8.2 6.4 15.2 35 11.0 135 6.2 18.7
Company Travel Dept. 10.2 8.0 10.5 13.4 7.0 6.3 18.9 25.0 13.3 13.6 13.0 2.5
Tour Operator 45 8.3 5.1 2.6 15.8 1.3 0.2 - 8.4 1.1 9.2 0.4
Travel Club 0.3 0.9 - - 2.1 0.8 - 0.6 - 0.3 0.6 0.8
Don't Know/Other 2.9 2.5 2.7 0.4 0.8 1.9 4.1 0.0 2.3 3.5 1.0 4.4
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
MEANS OF BOOKING LODGING
(Number of Respondents) (6,745) (643) (152) (180) (136) (556) (255) (168) (1,521) (483) (880) (210)
Yes, Booked by** 65.9% 73.2% 65.5% 53.6% 65.8% 66.2% 67.2% 50.5% 85.8% 74.6% 60.4% 54.8%
Travel Agent 25.4% 27.3% 27.3% 19.6% 30.3% 34.1% 29.2% 11.9% 30.5% 29.6% 29.2% 29.2%
Other 11.8 11.3 12.2 4.4 13.1 13.9 8.5 35 11.2 14.0 4.6 7.0
Hotel/Motel Directly 9.7 14.9 7.6 6.0 5.5 13.3 2.9 4.7 14.3 3.8 2.9 7.6
Company Travel Dept. 9.4 10.7 6.2 10.2 3.8 5.5 16.9 22.1 10.4 12.9 12.4 3.1
Friend or Relative 4.6 25 1.6 3.8 25 4.6 4.2 5.9 6.7 12.0 4.8 6.5
Tour Operator 4.9 9.3 11.6 8.2 6.3 3.1 0.2 - 8.1 1.0 4.8 0.5
Business Associate 4.9 2.7 3.0 3.0 7.5 2.6 6.2 5.7 10.0 4.6 3.5 2.3
Airline Staff 1.3 1.6 0.4 - - 0.1 3.2 - 14 1.8 1.4 18
No 34.1% 26.8% 34.5% 46.4% 34.2% 33.8% 32.8% 49.5% 14.2% 25.4% 39.6% 45.2%

*Column percentages may not total to 100 percent due to rounding.
** Multiple Response. Percentages based on total number of respondents.
Source: ITA/OTTI, Survey of International Air Travelers, 2006.

CIC Research, Inc.
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Figure 8

TRAVEL INFORMATION SOURCES
OVERSEAS VISITORS TO CALIFORNIA / U.S.

(2006)
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e Consistent with previous years, almost half of the overseas travelers to California (48%) used information from travel agencies to
plan their trip. Usage of a personal computer (i.e., the Internet) at 35% was unchanged in 2006 from 2005 after increasing in
previous years. Travelers who called the airlines directly (19%), those who relied on friends/relatives (16%), and those who used

Table 10

U.S. TRIP INFORMATION SOURCES
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

the corporate travel department (10%) rounded out the top five information sources.

e Visitors from Australia (71%) followed by those from India (62%) showed the highest use of travel agencies as information

sources. Use of a personal computer was the second highest source of information for overseas travelers (35%). United
Kingdom travelers (43%), as well as travelers from Germany (42%) all reported high computer usage.
COUNTRY OF RESIDENCE OF VISITORS
INFORMATION SOURCES* TOTAL CHINA SOUTH MEXICO
OVERSEAS U.K. GERMANY FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,797) (645) (153) a77) (139) (560) (250) (170) (1,554) (488) (875) (216)
Travel Agency 48.0% 38.5% 42.4% 43.7% 53.5% 70.5% 33.6% 61.6% 48.1% 42.6% 53.0% 45.9%
Personal Computer 35.3 42.9 41.8 35.8 37.0 36.7 15.1 15.4 35.7 33.4 23.4 26.5
Airlines Directly 19.1 26.0 19.5 23.7 12.5 13.2 28.4 9.1 15.8 9.2 17.1 19.2
Friends/Relatives 15.7 14.7 14.2 10.3 7.5 21.9 8.8 13.7 15.1 21.3 13.6 15.7
Corporate Travel Dept. 9.9 9.0 9.5 11.0 4.7 6.3 20.0 26.8 14.4 15.8 13.4 2.7
Travel Guides 8.3 8.7 225 4.0 6.4 11.2 3.9 4.4 11.3 5.0 5.4 1.2
Tour Company 6.3 11.8 0.8 3.9 4.2 4.1 8.8 15 11.8 3.3 7.0 0.5
Government Sources 5.8 4.2 21.3 8.0 1.4 4.6 11.3 3.1 3.3 4.1 1.8 5.6
Newspapers/Magazines 2.5 1.6 2.7 2.7 1.4 3.9 1.6 1.3 3.7 3.2 2.5 0.5
In-flight Info. Systems 1.8 0.5 1.2 - 2.8 0.4 2.2 1.1 1.0 1.9 3.3 2.0
TV/Radio 0.9 0.6 3.1 - 0.4 1.1 1.8 15 0.5 1.2 0.6 0.1

*Column percentages may total more than 100 percent due to multiple responses.

Source: ITA/OTTI, Survey of International Air Travelers, 2006.

CIC Research, Inc.
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Table 11

AIRLINE TICKET CLASS AND PREPAID TRIP PACKAGE
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA
(2006)

e More than seven in ten (73%) overseas visitors to California used an economy/tourist ticket, while 16% used a business class
ticket. Mexican (air) travelers (13%) followed to a lesser extent by travelers from China (4%) reported the highest use of first
class tickets.

o Fifteen percent (15%) of overseas travelers to California traveled with an inclusive tour package, where airfare, lodging, ground
transportation, or other items were prepaid prior to departure. Visitors from ltaly (27%), the U.K. (24%), China (23%), and France
(22%) took the greatest advantage of inclusive tour packages. On the other hand, the fewest visitors from India (2%) used tour

packages.
COUNTRY OF RESIDENCE OF VISITORS
TYPE OF AIRLINE TICKET* TOTAL CHINA SOUTH MEXICO
OVERSEAS U.K. GERMANY FRANCE ITALY AUSTRALIA w/o HK INDIA JAPAN KOREA TAIWAN (AIR)
ESTIMATED TRAVELERS 4,615,000 752,000 241,000 186,000 104,000 286,000 197,000 125,000 646,000 311,000 178,000 466,000
(Number of Respondents) (6,546) (627) (147) (167) (133) (544) (237) (164) (1,515) (470) (842) (199)
Economy/Tourist/Coach 72.7% 75.1% 76.4% 84.9% 78.8% 76.6% 66.5% 85.3% 60.5% 76.1% 67.0% 73.8%
Executive/Business 16.2 13.0 20.4 7.8 9.6 14.5 10.7 8.7 25.6 16.0 20.8 9.3
Frequent Flyer Award 5.2 7.0 2.8 7.6 6.0 3.8 0.9 1.9 3.2 1.4 15 0.9
Frequent Flyer Upgrade 3.0 2.2 3.2 1.3 0.8 34 4.4 1.4 5.4 6.4 51 21
Discount/Group Fare 2.1 0.7 0.6 1.0 0.7 2.0 7.9 0.6 4.6 3.6 4.0 0.3
First Class 2.0 1.7 1.4 - 2.9 0.8 4.3 0.4 25 2.0 2.0 13.4
Non-Revenue 0.9 0.8 1.4 - 0.5 1.4 1.3 - 1.1 - 0.3 0.3
Don't Know 2.3 2.0 1.3 1.0 1.9 1.0 8.7 34 5.0 0.9 24 1.9
USE OF PREPAID PACKAGE
(Number of Respondents) (6,714) (639) (152) 173) (141) (550) (249) (164) (1,557) (474) (859) (205)
YES** 14.9% 23.9% 14.9% 22.3% 26.6% 15.9% 23.3% 1.6% 17.1% 14.4% 12.5% 8.0%
Air/Lodging 9.8 14.4 10.9 11.6 16.8 10.4 11.9 0.5 14.7 10.9 8.6 5.5
Guided Tour 7.9 9.9 8.9 20.1 9.8 6.7 20.1 - 9.4 13.7 6.9 2.5
Air/Lodging/Tour 4.3 2.6 7.0 9.8 4.6 3.1 10.6 - 7.4 10.3 4.6 0.7
Air/Lodging/Bus 3.8 3.7 6.3 9.5 5.2 3.6 9.3 - 45 55 4.6 04
Air/Rent Car 3.5 4.3 4.6 0.7 8.5 4.5 12.5 0.7 0.4 1.9 5.1 1.1
Air/Lodging/Bus/Tour 2.7 1.2 6.3 9.5 2.7 1.9 9.3 - 3.7 5.1 4.0 0.4
Air/Lodging/Rent Car 25 3.4 3.4 0.7 5.2 3.2 10.5 - 0.3 1.9 3.8 1.0
Cruise 21 2.3 0.6 0.7 0.4 3.8 8.8 - 0.9 5.0 3.1 1.3
NO 85.1% 76.1% 85.1% 77.7% 73.4% 84.1% 76.7% 98.4% 82.9% 85.6% 87.5% 92.0%
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

*Column percentages may not total 100 percent due to multiple response.
**Multiple response. Includes all package combinations. Each category not mutually exclusive.
***Caution - small sample size.
Source: ITA/OTTI, Survey of International Air Travelers, 2006.
CIC Research, Inc.
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Figure 9

TRAVEL PARTY SIZE
OVERSEAS VISITORS TO CALIFORNIA / U.S.

(2006)
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Table 12

TRAVEL PARTY SIZE
OVERSEAS AND MEXICAN VISITORS TO CALIFORNIA

(2006)

The mean total party size for all overseas travelers was 1.5 persons. Overall, 92% of overseas travel parties were adults only
and 8% were adults traveling with children. The greatest proportion of visitors who reported traveling with children, were from

the U.K. and Mexico (12% each respectively), followed by South Korea (1