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Preliminaries




Research Objectives

« Gauge how Mexican travelers perceive CA
« Quantify travel habits.



Methodology and Sample

Telephone and face-to-face interviews with 1027 travelers

Regional Mexican coverage (to include California border cities), including
Mexico City, Monterey, Guadalajara, Baja, etc

All claiming to primarily/jointly make decisions about where to travel for
vacations

Half with Past Visitors (have ever visited on vacation in California T not for
business, or for visiting family; have traveled to U.S. or other international
destinations; minimum two-night stay in California)

— Samples large enough to sub-segment based upon point of entry/visit
« San Diego
* Los Angeles
« San Francisco

Half with prospects (have traveled outside of Mexico for pleasure; interested
in CA in future and not solely for family/business travel)

All between 30-60 years of age; half males/females
All Mexican nationals; Socioeconomic level i C and higher
Fieldwork conducted January-February, 2008.



The Basics




The Basics

Total sample = 1027
— Past visitors = 527
— Prospects = 500

Gender mix aimed for: 50/50% across total sample
— Actual - 61% male, 39% female

There were no significant differences in demographic profiles
between Prospects and Past Visitors

When screening survey Past Visitors, an additional 500
iIndividuals were terminated because their past visit to
California was dto visit relatives/familyé
— In other words, two individuals were screened for each effective
respondent interviewed
— One could speculate based on these data that half of those

visiting California from Mexico are visiting primarily to see
families/relatives.



Age Spread/Origin

* |In the sample a good age spread was obtained,
with nearly two-thirds of Past Visitors and
Prospects aged between 30-40 (63% Past
Visitors, 65% Prospects)

— Balance aged 41-60

e Other sample details can be found in the
Demographics section of this report.
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General Travel Habits




F.3 Who makes the final travel decision?

48%

N=1027

52%

[1Me and my partner
[0 Myself




Planning for a vacation

« When considering a vacation, most claimed to begin

planning from one to four months in advance:

Past Visitors Prospects

% %
From 1 to 3 weeks 22 16
From 4 weeks to 2 months 30 30
From 2 to 4 months 26 27

4 months or more 22 27



F.9 How Frequently Travel Abroad?

12%

[1Once a Year

0 Twice a Year

Bl 3 times a year
55%

W4+

26%

N=1027
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Travel Habits and Planning

Travel agents continue to play important role in
Mexico

o 35% of travelers claimed to first go to travel agents to
research destinations

— However, the preference for utilizing travel agents is
largely driven by an older demographic (40+).



Travel Habits and Planning

However, 37% of travelers claimed to first go to the
Internet to research destinations

— This was largely driven by the younger demo

— Findings suggest the younger demographic is more
comfortable than older visitors with using the Internet/Web
In context of travel

Websites mentioned by respondents included:
— Expedia

— Travelocity

— Orbitz

— Hotels.com

— Despegar.com

— Mexicana.com.



V.11 + P.11 When planning your vacations to CA, where do
you go FIRST to research possible destinations?

Total Sample

4%

2%

M Internet (general)

B Travel Agent

B Travel brochures /

Airlines magazines

9%

B \Word to mouth/
recommendations

O Internet travel sites

B Do not research

B Other
35%
N=1027
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Travel Habits and Planning

 Little difference between Past Visitors and
Prospects when it comes to sources used for
researching possible destinations.



V.11 When planning your vacations to CA, where do
you go FIRST to research possible destinations?

9%

2%

Past Visitors Only

4%

N=527

M Internet (general)
B Travel Agent
B Travel brochures /

Airlines magazines
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O Internet travel sites

B Do notresearch

W Other
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P.11 When planning your vacations to CA, where would
you go FIRST to research possible destinations?

1%

8%

8%

N=500

Prospects Only

5%

37%

M Internet (general)

M Travel Agent

B Travel brochures /
Airlines magazines

B Word to mouth/
recommendations

O Internet travel sites

B Do not research

B Other
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How Purchase a U.S. Vacation?

e But, when it comes to actually purchasing a
vacation, travel agents dominate

— 49% of travelers claim they would purchase a
vacation to the U.S. in person, using a travel
agent

— This holds true for all travelers, regardless of age



V.13 + P.13 How would you typically
purchase a vacation to the U.S.?

5% 1%

11%

f{r,/:% .".-a'f-..f.r N=1027

Total Sample

49%

M@ In person with travel agent

@ Online with travel supplier
directly (eg, hotels, airlines)

@ Over phone with travel agent

B Over phone with travel
supplier directly (eg, hotels,
airlines)

O Improvise

[0 Online with Web travel
company (eg, Expedia)

O Other
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V.13 How would you typically
purchase avacation to the U.S.?

4%

Past Visitors Only

46%

M@ In person with travel agent

@ Online with travel supplier
directly (eg, hotels, airlines)

O Over phone with travel
agent

B Over phone with travel
supplier directly (eg, hotels,
airlines)

O Improvise

O Online with Web travel
company (eg, Expedia)
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P.13 How would you typically
purchase avacation to the U.S.?

3%

Prospects Only

52%

@ In person with travel agent

® Online with travel supplier
directly (eg, hotels, airlines)

@ Over phone with travel
agent

B Over phone with travel
supplier directly (eg, hotels,
airlines)

O Improvise

O Online with Web travel
company (eg, Expedia)

O Other
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California Specific




Who travel to California with and when?

 Family vacations are the norm for Mexicans
— 46% of Past Visitors claimed to visit California

with their families versus only 22% on a solo
basis

* The heaviest travel months for Past Visitors to
the State were November-December (32%) and
July-August (24%), corresponding to typical
vacation periods for Mexicans.



V.5 When visiting California,
how many times did you go...?
Past Visitors Only

11%
22%

46% 21%

N=660 (MR)

[JAlone

O With Partner
O Family

[ Friends




V.16 On your last visit to California,
In which month did you go?
Past Visitors Only

11%

O January/February
O March/April

0 May/June

@ July/August

11% yInus

B September/October

O November/December
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N=527



V.6 What was your main motivation
for visiting California?
Past Visitors Only, Open-Ended

@ For vacation

B Visit new places

B Just for pleasure
B Visit Disneyland

10%

O Visit various
amusement parks

O Family vacation

O Hollywood

17% O Other

N=527



Traveling to California
Point of Entry
Past Visitors Only

Main point of entry

* Los Angeles is the main point of entry for most
Past Visitors to the State (41%)

o 29% of Past Visitors entered California in San
Diego

e San Francisco was the entry city for 16% of Past
Visitors

e 0Other¢ accounted for 14% of Past Visitors

— Comprised of multiple border cities.



V.3 When you visited California,
which was your point of entry?

16%

N=527

Past Visitors Only

41%

O Los Angeles
O San Diego

O San Francisco
O Other




Main Destinations
Past Visitors Only

 While 58% of Past Visitors claimed to visit L.A.
on their last trip, 52% claimed L.A. as their main
destination in California

* 53% of Past Visitors claimed to visit San Diego

— However, only 25% named San Diego as their
main destination

e 39% of Past Visitors visited San Francisco on
their last trip

— But only 18% cited San Francisco as their main
destination.



V.4 When you last visited California,
what was your main destination?
Past Visitors Only

5%

18%

[JLos Angeles
[0 San Diego

[0 San Francisco
[0 Other

52%

25%

N=527



Locations Visited in California
Past Visitors

Disneyland is clearly a key attraction for Mexican visitors
— A must-see on first and successive visits to state
* 58% of Past Visitors went to Disneyland on last trip
* Rises to 69% of those whose main destination was L.A.
Findings also suggest that few Past Visitors appear to have
ventured much beyond L.A., S.D. and S.F.

— For example, only one-quarter of total visitors claimed to
drive Highway 1

— Only 24% visited Palm Springs
— 23% went to Yosemite and 10% Lake Tahoe
No other destination gained more than 10% visitation.



V.9 On your
last visit, in
which of the
following
places have
you visited
in
California?

N=527

Past

Visitors San Diego Fraﬁi?sco Los Angeles Other
Only n=132 n=96 n=271 n=28
n=527
Los Angeles besides Hollywood 57.90% 41.70% 36.50% 74.20% 50.00%
Anaheim/Disneyland 57.70% 50.00% 36.50% 69.00% 57.10%
Hollywood" 56.90% 42.40% 41.70% 70.50% 46.40%
San Diego 53.10% 100.00% 34.40% 46.10% 53.60%
San Francisco 38.50% 28.00% 100.00% 29.50% 39.30%
Pacific Highway 1/Panoramic Highway 25.00% 30.30% 24.00% 22.10% 32.10%
Palm Springs 23.50% 27.30% 11.50% 24.40% 39.30%
Yosemite National Park 23.00% 22.00% 26.00% 23.20% 14.30%
Lake Tahoe 9.90% 7.60% 14.60% 9.60% 7.10%
Napa Valley 9.30% 6.80% 19.80% 5.90% 17.90%
Sequoia National Park 9.10% 10.60% 7.30% 8.50% 14.30%
Monterey/Carmel 7.60% 6.80% 9.40% 5.90% 21.40%
Shasta 7.40% 6.80% 8.30% 7.40% 7.10%
Death Valley 6.80% 7.60% 7.30% 5.50% 14.30%
Mammoth Lakes 5.50% 7.60% 3.10% 4.80% 10.70%
Other 10.90% 15.50% 5.10% 10.50% 7.20%

34




How Travel to California

e Past Visitors were asked how they travel to
CaliforniaX

 The majority (63%) claimed to travel via plane

— This figure rises to 74% of San Francisco visitors; and
72% of L.A. visitors

— Understandably, given proximity, only 45% of San
Diego visitors claimed the plane as their mode of
transport

* The majority (53%) claimed to travel to San Diego via car,
and just under half of these came from Mexican border states
(see Appendix for specifics).
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How Much Past Visitors Spent
and on What?

* Average dollar amounts spent daily by Past Visitors in
each main destinationX

— L.A. $307
— S.F. $264
— S.D. $252
 When asked how they spent their money, of a daily
budget (100%), bulk spent onX
— Hotel 27%
— Food 21%
— Shopping 21%
— Fun activities/sporting events 19%.



V.15 Of your daily budget (100%), what
percent was spent on...?
Past Visitors Only

2%

O Hotel

O Food

O Transportation inside CA

O Car Rental

HE Fun activities/ Sports Events
O Shopping

H Other

3%

7%

N=527 Average dollar amount spent per day= $281
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What Visitors Do in California

 Visiting amusement parks topped the list of
activities enjoyed while visiting California (78%
of Past Visitors)

* 68% of Past Visitors claimed to shop during the
last visit to the State

e Eating in restaurants (65%) and visiting zoos
(51%) were also popular diversions.



V.7 What Past Visitors Enjoyed

Amusement parks 78%

Shopping 68%

Restaurants 65%

Z00Ss 51%

Shows/entertainment 19%

Sporting events 23% N=527

Culture/museums 21%

0% 50%

100%



Amusement parks

Shopping

Restaurants

Z00Ss

Shows/entertainment

Sporting events

Culture/museums

V.7 What Past Visitors Enjoyed
By Main Destination
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| 80%
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1 62%

|66%
| 75%
| 69%
[66%
[63%
| 4594
| 47%
1 63%
| 55%
[419% 152%
0
O SF (n=96)
119%
| 25% O LA (n=271)
(0)
| 18% 0 SD (n=132)
| 24%
[19%
| 24%
0% 50%

100%



Perceptions about California
Past Visitors

 The most commonly noted associations with
California included Shopping Outlets, Theme
Parks and Popular Icons (such as the Golden
Gate Bridge)

* Hollywood-related associations and luxury and
wealth also dominated popular perceptions
about the State

» Past Visitors also singled out California diverse
cultures and people as notable.



V.8 How
strongly do
you
associate the
following
points with
California?
AVERAGE

N=527

Past San San Los
Visitors Diego Francisco Angeles Other

ATTRIBUTE n=527 n=132 n=96 n=271 n=28
Shopping outlets 4.5 4.5 45 45 4.4
Theme parks 4.3 4.3 4.2 4.4 4.2
Big structures (Golden Gate) 4.2 4.2 4.3 4.3 3.7
Movies/Stars/Hollywood/Universal Studios 4.1 4 4 4.2 3.9
Big cities 4 4 4 4.1 34
Luxury / Wealth 3.9 3.9 3.8 3.9 3.9
Diverse people 3.9 3.9 3.9 3.9 3.8
Diverse culture 3.9 4 3.9 3.9 3.6
Outdoor activities 3.7 3.8 35 3.6 4
National Parks 3.6 3.6 3.8 3.6 3.7
Fine food 3.6 3.7 3.7 3.5 3.9
Chinatown 3.6 3.3 3.7 3.6 3.3
Sun 35 3.7 34 3.5 3.1
Healthy lifestyle 3.3 3.6 3.3 3.1 35
Mountains 3.2 3.2 3.1 3.1 35
Football 3.2 3.2 34 3.1 3.5
Baseball 3.2 3.3 3.4 3.1 3.3
Fine wine 3.2 3 3.5 3.2 34
Beach 3.1 3.3 3.1 3 3.3
Coastal drives 3 3.1 3.1 2.9 2.6
Towns 3 3.2 3.1 2.9 3
Desert 2.8 2.9 2.6 2.7 3.1
Water sports 2.7 2.8 2.7 2.7 2.6
Winter sports 25 2.6 2.5 2.5 2.8
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V.8 How
strongly do
you
associate the
following
points with
California?
TOP TWO
BOXES
(4-5)

N=527

Past San San Los
ATTRIBUTE Visitors Diego Francisco Angeles Other
Shopping outlets 87.90% 89.40% 89.60% 86.70% 85.70%
Theme parks 82.70% 85.60% 80.20% 83.80% 67.90%
Big structures (Golden Gate, Naval Base) 80.50% 81.10% 84.40% 81.50% 53.60%
Movies/Stars/Hollywood/Universal Studios 75.90% 73.50% 69.80% 80.40% 64.30%
Big cities 71.70% 72.70% 74.00% 72.00% 57.10%
Luxury / Wealth 67.70% 68.20% 66.70% 68.60% 60.70%
Diverse people 67.60% 69.70% 71.90% 65.70% 60.70%
Diverse culture 65.50% 70.50% 66.70% 63.80% 53.60%
National Parks 60.90% 62.10% 66.70% 58.30% 60.70%
Chinatown 59.60% 53.80% 64.60% 61.60% 50.00%
Outdoor activities 59.00% 64.40% 52.10% 57.90% 67.90%
Fine food 55.60% 58.30% 57.30% 52.00% 71.40%
Sun 54.50% 60.60% 46.90% 55.40% 42.90%
Baseball 49.10% 54.50% 53.10% 44.60% 53.60%
Football 47.60% 49.20% 52.10% 45.00% 50.00%
Healthy lifestyle 46.70% 58.30% 49.00% 40.60% 42.90%
Fine wine 44.40% 39.40% 51.00% 43.50% 53.60%
Beach 40.60% 49.20% 42.70% 34.70% 50.00%
Towns 38.70% 44.70% 39.60% 35.80% 35.70%
Mountains 38.50% 45.50% 32.30% 35.40% 57.10%
Coastal drives 36.40% 38.60% 38.50% 34.70% 35.70%
Water sports 33.20% 37.90% 32.30% 32.50% 21.40%
Desert 29.40% 34.80% 28.10% 25.50% 46.40%
Winter sports 27.90% 34.10% 28.10% 24.40% 32.10%
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V.8 How
strongly do
you
associate the
following
points with
California?
BOTTOM
TWO BOXES
(1-2)

N=527

Past San San Los
ATTRIBUTE Visitors Diego Francisco Angeles Other
Winter sports 53.50% 51.50% 51.00% 56.10% 46.40%
Water sports 47.80% 43.90% 51.00% 49.80% 35.70%
Desert 43.80% 43.90% 49.00% 43.50% 28.60%
Towns 39.80% 36.40% 37.50% 42.80% 35.70%
Coastal drives 38.30% 33.30% 34.40% 41.30% 46.40%
Baseball 34.30% 34.80% 33.30% 35.10% 28.60%
Beach 34.00% 25.80% 31.30% 39.10% 32.10%
Football 33.40% 36.40% 30.20% 34.70% 17.90%
Mountains 30.20% 28.80% 28.10% 32.50% 21.40%
Fine wine 29.80% 37.10% 19.80% 29.50% 32.10%
Healthy lifestyle 22.60% 15.20% 19.80% 28.40% 10.70%
Sun 20.50% 14.40% 22.90% 21.40% 32.10%
Chinatown 19.90% 29.50% 10.40% 17.30% 32.10%
National Parks 18.20% 19.70% 13.50% 19.60% 14.30%
Outdoor activities 15.40% 12.90% 16.70% 17.00% 7.10%
Fine food 15.20% 12.10% 10.40% 19.20% 7.10%
Luxury / Wealth 14.00% 12.90% 11.50% 15.90% 10.70%
Diverse people 10.60% 12.10% 12.50% 9.20% 10.70%
Diverse culture 10.10% 6.80% 9.40% 11.40% 14.30%
Movies/Stars/Hollywood/Universal Studios 8.00% 12.10% 8.30% 5.90% 7.10%
Big cities 7.60% 7.60% 7.30% 6.30% 21.40%
Big structures (Golden Gate, Naval Base) 7.00% 9.10% 3.10% 6.60% 14.30%
Theme parks 5.10% 6.10% 4.20% 5.20% 3.60%
Shopping outlets 4.00% 4.50% 3.10% 4.10% 3.60%
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Main Destination Specific
San Diego




)
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V.16 On your last visit to California,
In what month did you go?
Main Destination San Diego Visitors Only

N=132

11%

9%

10%

O January/February
O March/April

0 May/June

@ July/August

B September/October

O November/December
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V.15 Of your daily budget (100%),
what percent was spent on...?
Main Destination San Diego Visitors Only

1%

O Hotel

O Food

@ Transportation inside CA

@ Car Rental

B Fun activities/ Sports Events
O Shopping

B Others

6%

N=132 Average dollar amount spent per day= $252
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Main Destination Specific
San Francisco




V.16 On your last visit to California
In what month you did go?
Main Destination San Francisco Visitors Only

O January/February

O March/April
7%
O May/June

O July/August
10% m September/October

O November/December

24%
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N=96



V.15 Of your daily budget (100%),
what percent was spent on...?
Main Destination San Francisco Visitors Only

O Hotel

O Food

O Transportation inside CA

@ Car Rental

B Fun activities/ Sports Events
O Shopping

5%

7%

N=96 Average dollar amount spent per day= $264
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Main Destination Specific
Los Angeles
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V.16 On your last visit to California
In what month you did go?

Main Destination Los Angeles Visitors Only

N=271

9%

27%

12%

10%

O January/February
O March/April

0 May/June

@ July/August

B September/October

O November/December
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V.15 Of your daily budget (100%),
what percent was spent on...?
Main Destination Los Angeles Visitors Only

20%

N=271

2%

28%

O Hotel

0 Food

@ Transportation inside CA

@ Car Rental

B Fun activities/ Sports Events
0 Shopping

8%

Average dollar amount spent per day= $307
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Prospect Specific




When Travel to California?

* Prospects were asked in which month they would
likely visit the State

 Interestingly, Prospects were more likely to name
July and August than Past Visitors (33% of
Prospects thought they would visit California in
these months vs. 24% Past Visitors actually visiting

then)

* And, Prospects were less likely to name November-
December as potential months
— Only 19% of Prospects vs. 32% of Past Visitors.



P.16 In which month would you visit California?

1
(HXJ'%-I'HHJ

Prospects Only

8%

O January/February
O March/April

10% O May/June

@ July/August

B September/October

O November/December

33%

N=500
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Traveling to California

« The majority of Prospects also anticipate flying to
California (64%)

e Their anticipated point of entry varies slightly from
Past Visitors

— San Diego ranked first as a possible point of entry with
37% Prospects vs. 29% Past Visitors

— L.A. ranked second with 35% of Prospects vs. 41% Past
Visitors.



P.2 Which method of transport would you use
when entering California?
Prospects Only

3%

33%
M Plane

] Car
[1BuUs

N=500



P.3 If visiting California,
which would be your point of entry?
Prospects Only

9%

19% 35%

[JLos Angeles
[0 San Diego

[0 San Francisco
O Other

37%

N=500



V.6 What would be your main motivation
for visiting California?
Prospects Only: Open-Ended

N=500

25%

@ For vacation

B Visit new places

B Just for pleasure

B Visit Disneyland

O Visit various
amusement parks

O Family vacation

O Hollywood

O Other
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Where Intend to Visit

The draw of Disneyland, Hollywood and L.A. is also
In evidence among Prospects

— 55% claimed they would visit Disneyland
— 54% Hollywood
— 50% L.A. besides Hollywood

San Diego and San Francisco also rank highly, with
48% and 45%, respectively, claiming they would like to
ViSit.

Yosemite National Park is also a possible draw for a
third of Prospects (35%)

No other specific locale gained more than 25%.



P.9

On your next
visit, which of
the following
places would you
Visit?

N=500

Prospects Only

n=500

Anaheim/Disneyland 55%
Hollywood 54%
Los Angeles besides Hollywood 50%
San Diego 48%
San Francisco 45%
Yosemite National Park 35%
Pacific Highway 1/Panoramic Highway 24%
Palm Springs 23%
Shasta 17%
Mammoth Lakes 15%
Napa Valley 15%
Sequoia National Park 12%
Lake Tahoe 12%
Death Valley 9%
Monterey/Carmel 7%
Other

5%
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What Prospects Anticipate Doing

e Prospects anticipate partaking in Shopping (81%)
and visiting Amusement Parks (75%) while traveling
to the State

— Two activities also enjoyed by Past Visitors

* Interestingly, over half of Prospects (52%) claim they

would like to visit Culture/Museums

— In reality, only 21% of Past Visitors actually visited such
venues, suggesting this activity is aspirational in nature.



Shopping

Amusement parks

Shows/entertainment

Restaurants

Culture/museums

Z00s

Sporting events

0%

P.7 What would you like to visit
when you travel to California?

Prospects Only
|

81%

75%
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Perceptions About California
Prospects Only

* In terms of associations with the State, Prospects
largely mirror Past Visitors.



P.8

How strongly do
you associate
the following
points with
California?

AVERAGE

Prospects Only

N=500

Shopping outlets 4.5
Theme parks 4.4
Big structures (Golden Gate) 4.3
Movies/stars/Hollywood/Universal Studios 4.2
Big cities 4.0
Diverse people 4.0
Diverse culture 4.0
National parks 3.8
Outdoor activities 3.7
Luxury/wealth 3.7
Sun 3.6
Fine food 3.6
Chinatown 3.6
Baseball 3.4
Healthy lifestyle 3.3
Football 33
Mountains 3.2
Fine Wine 3.2
Beach 3.0
Towns 3.0
Coastal drives 2.9
Water sports 2.8
Desert 2.8
Winter sports 2.7
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P.8

How strongly do
you associate
the following
points with
California?

TOP TWO BOXES
(Scoring 4-5)

Prospects Only

N=500

Shopping outlets 89%
Theme parks 87%
Big structures (Golden Gate) 81%
Movies/stars/Hollywood/Universal Studios 80%
Big cities 76%
Diverse culture 73%
Diverse people 69%
National parks 65%
Luxury/wealth 62%
Outdoor activities 59%
Sun 59%
Chinatown 57%
Fine food 56%
Baseball 53%
Football 52%
Fine Wine 47%
Mountains 46%
Healthy lifestyle 44%
Towns 36%
Coastal drives 36%
Beach 36%
Water sports 35%
Desert 32%
Winter sports 31%
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Sample Demographics




F.4 Monthly income level of your family?
Mexican Pesos: Total Sample

4%

26%

@ 11,600-34,900

00 35,000-84,900

B 85,000+

N=1027 0%

The target sample goal was C+ SEL, equivalent to a U.S. dollar range of $13,200-
102,000+ per year and the surveyed population fits this income profile

26% had income levels from $42,000-102,000 and only 4% had incomes greater
than $102,000 annually.



V.5 Marital Status

3%1%

5%

26%

65%

N=1027

O Married

O Single

B Divorced

B Open Marriage

B Widow

71



F.6 Presence of children in household

33%

N=1027

67%

O Yes

0 No




F.6 Number of children in household

294.%

5%

26%

01 Child

O 2 Children
B 3 Children
B 4 Children
W5+

B Refused

47%
N=684
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F.7 Current labor status

3%

OEmployee
36%

[ Self Employed

B Retired

61%

N=1027

Sixty-one percent of respondents (total sample) were employees in an organization
and 36% were self-employed; the presence of retired people was marginal

Those who were employed or self-employed typically held College Degrees,
corresponding to the target (medium and upper medium SEL); though only 17%
held Master's Degrees.



Appendix

Additional Analysis Re San Diego



Origin of car visitors to San Diego
Past Visitors

3%

10%

21%

[ Mexico City

[J Baja California Norte
B State of Mexico

B Jalisco

[J Nuevo Leon
B Sinaloa

35%

N=70
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Origin of plane visitors to San Diego
Past Visitors

2%

[1 Mexico City

[1 Baja California Norte
48% Bl State of Mexico

B Jalisco

E Nuevo Leon

B Michoacan

2% 2%

N=59
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