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ÅTravel Trends - Outlook

ÅNational Policy Issues/Priorities

ÅCalifornia Case Study



Making the Case 

for Tourism



Analysis:



U.S. Domestic Travel

1. 2008 US Domestic vs. 2007:
ÅTotal down 2.6%

ÅBusiness down 5.4%

ÅLeisure down 1.6%

2. Led by decline in business travel

3. Trip spending affected more than 
volume

4. Recovery in 2nd half of 2009 or 
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International Travel

ÅInternational growth since 2003

Å2007 and 2008 especially good years

ςStrong world economy

ςFavorable exchange rates

Å2009 to be down for most major markets



Consumer Confidence At 

Record Low

Source: The Conference Board
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Air Capacity Cuts 

Å10% reduction annually 
through 2011

ÅFlights dropped 7% 
worldwide in Q4 

ÅCuts impact business and 
leisure travel



Business Travel Trends

Å93% of companies 
implementing cost-cutting 
measures

Å45% expect to take fewer 
business trips in first half

Å47% of executives plan to 
take fewer business trips

Å51% of business travel 
decision-makers report 
declines in business  travel
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US Travel Job Loss Accelerating 
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Summary: 2009 Forecast

Domestic
Leisure

Domestic
Business International Expenditures

-3.5% -5.6% -пΦу҈ όƛƴǘΩƭύ

-7.1% (overseas)

-6.7%



Leisure Travel Trends

ÅDecline since Q4 of 2008

Å¢ǊŀǾŜƭ ǎǘƛƭƭ ǾƛŜǿŜŘ ŀǎ ŀ άǊƛƎƘǘέ

ÅShorter, closer-to-home trips

ÅQuest for values and deals  
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ÅSustainable Tourism

ÅCustomization

ÅTransumerism

ÅBlur between Business and Leisure

ÅGeotourism

ÅValue ςValue - Value



ÅUS traveler intentions improve from fall to 
spring- especially from non-west to CA

ÅLower airfares could increase air travel 
demand

ÅGas prices likely to stay relatively low in the 
summer

ÅMost likely to see start of recovery in Q3 2009-
leisure travel to grow in 2010

ÅWord of better than expected bookings from 
Germany and Japan

Glimmers of Hope



Travel/Tourism Business 

Climate Outlook

National Outlook:
1. Recession

+
2. New Travel Restrictions 

(AIG Affect)
+

3. Swine Flu

Perfect Storm



Case for 

Advocacy


