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A Economic impact of tourism
A CTTC marketing efforts

A Travel trends

A Snow Coalition




california CTTC Leadership
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calilornia  Economic Impact of Tourism
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CA Is # 1 Destination in U.S.
$96.7 Dbillion in direct
expenditures in 2007!

MARKET IMPACT OF TOURISM

DIRECT EXPENDITURES $93.4 billion $96.7 billion

SOURCE: DEAN RUNYAN ASSOCIATES, 2008




cAalllornia  U.S. Domestic Travel Forecast
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Source: Travel Industry Association; U.S. Department of Commerce, Office of Travel & Tourism Industries; Tourism Economics




california nternational Travel Forecast
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califarnia Visitor Spending
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Source: Travel Industry Association; U.S. Department of Commerce, Office of Travel & Tourism Industries; Tourism Economics



¢ . CA Tourism Budget:
FFFFF History and Outlook
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2013 inconsistent
legislative
funding

I Inflationary
pressures
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beginning of 7
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Destination TT—
I\/Iarketing Regior
Strategy

Target = Retall /Restaurant/Cultural Activities
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fornia Brand Advertising Budget

FIND YOURSELF HERE

wTelevision $13.5 million
wPrint¢ $1.5 million
wWeb-$ 1.5 million

w 14 weeks national cable (870 TRPS)

w4 wks spot prime overlay (240 TRPS)

w 26 weeks Southwest Airlines overlay

w7 print inserts

w Est. national impressions = 1,054,162,000
w Est. national reach = 66.5%

w Est. national frequency = 13x

w49% will be exposed 3+ times




cAalifornia Brand Advertising
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A Increase nofresident and resident leisure
travel visits

A Leverage "Diversity" positioning
A Communicate CA's core attributes and

compelling pointof-difference:

| "California Attitude"
I Desirable eclectic lifestyle

I Unique culture

' Diversity is woven together by spirit
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~Alifcrnia

I FIND YOURSELF HERE

visitcaliforniacom
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Continuing the snow | {\ ’

campaign into its L i
fourth year with a D s

new spot airing as of
September 2009




e . Snow Coalition
~~~~~~~~~~~~~~~~ (CA Snow Initiative)

A Program Obijectives

I Increase awareness of California as a-ofia-
kind winter/snow sports destination

{0l @S 2FF RSOftAYyS 27F /|
market share

| Capture market share from other well known ski
destinations (UT & CO)



