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Å!ƳŜǊƛŎŀΩǎ ƛƳŀƎŜ ŀōǊƻŀŘ

ÅGlobal tourism ςsituation analysis

ÅLeveraging tourism assets for trade 
development purposes



Is the U.S. still the 
best destination for 
international tourists? 
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ÅIn the last 15 years, U.S. share of the global travel 
market has dropped by 36%.

ÅA 2006 survey by the Pew Global Attitudes project 
ǊŜǾŜŀƭŜŘ ǘƘŀǘ !ƳŜǊƛŎŀΩǎ ƛƳŀƎŜ Ƙŀǎ ŀƎŀƛƴ ǎƭƛǇǇŜŘΣ ŜǾŜƴ 
among close U.S. allies like Japan.

ÅάwŜǎŜŀǊŎƘ ŘƻŎǳƳŜƴǘǎ ǘƘŜ ΨǇŜǊŎŜǇǘƛƻƴ ōƻƻǎǘΩ ǘƘŀǘ 
occurs when someone visits the United States and 
experiences our nation first hand. By bringing visitors 
to our country, we can share what makes our nation 
great ςƛǘǎ ǇŜƻǇƭŜΣ ŜƴŜǊƎȅ ŀƴŘ ǿŀȅ ƻŦ ƭƛŦŜΣέ wƻƎŜǊ 5ƻǿΣ 
CEO of TIA.



International Travel: A 

Startling Trend

Dƭƻōŀƭ άƻǾŜǊǎŜŀǎέ ǘǊŀǾŜƭ ƎǊŜǿΥ Ҍор Ƴƛƭƭƛƻƴ

Overseas travel to the U.S. declined: -2 million

2000 2007



Overseas Arrivals 

Millions of Overseas Visitors

Source: U.S. Department of Commerce, ITA, Office of Travel & Tourism Industries

Still Not Back to 2000 Levels  

The U.S. Welcomed 2 Million Fewer 

Overseas Arrivals in 2007 than in 2000



Arrivals in Millions

Sources:  U.S. Department of Commerce, ITA, Office of Travel & Tourism
Industries; Secretariade Turismo(Mexico); Statistics Canada

International Visitors to the 

U.S. 



Economic Impact of Tourism

CA is # 1 Destination in U.S.
$96.7 billion in direct expenditures in 

2007!
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ÅEvery tour bus of Japanese visitors to California 
generated travel-related spending equivalent to 
exporting 6,600 crates of oranges. 

ÅThe travel-related spending generated by every 50 
German families who explore the backroads of 
California is equivalent to the wholesale sales of 
431,000 lbs of gourmet jelly beans. 

ÅEvery planeload of South Korean visitors has the 
spending impact of exporting 1,000 iPods. 



Travel Facilitation ¾National 

Policy Priorities of TIA

ÅBorder Security and Travel Facilitation
ï21st Century Visa System

ïExpand Visa Waiver Program

ïModernize Parts of Entry System

ÅU.S. Energy Crisis
ïCreate a comprehensive national energy plan

ÅCoordinated Marketing/Communication
ïTravel Promotion Act



Travel Promotion Act

ωIn a time of financial crisis, TPA will provide a boost 
to the U.S. economy.

ωTPA will generate millions to our economy and 
thousands of new good-paying American jobs.

ω¢ǊŀǾŜƭ ŀƴŘ ǘƻǳǊƛǎƳ ƛǎ ƻǳǊ ƴŀǘƛƻƴΩǎ ƭŀǊƎŜǎǘ ǎŜǊǾƛŎŜ 
sector export but has not reached its full potential.

ωNearly all developed nations spend hundreds of 
millions of dollars on nationally coordinated travel 
promotion programs.



Economic Opportunity of 

TPA

Å46 Million Overseas 

Travelers

Å$140 Billion in 

Spending

Å$23 Billion in Lost Tax 

Receipts

Å1.6 Million New 

Visitors 

Å$8 Billion in New 

Visitor Spending

Å$850 Million in New 

Federal Tax Revenues

What Weôve Lost Since 2000What We Stand to Gain Each Year



The California 

Perspective



International Total 56.7 11% 11%

1 Canada 17.7 11% 21%

2 Mexico (record) 15.1 13% 42%

Overseas 23.9 10% -8%
3 United Kingdom 4.5 8% -4%
4 Japan 3.5 -4% -30%
5 Germany 1.5 10% -15%
6 France 1.0 26% -8%
7 S. Korea 0.8 6% 22%

8 Australia 0.7 11% 24%

9 Brazil                                                   0.6      22% -13%

10 Italy 0.6 19%

4%

Sources: U.S. Department of Commerce, ITA, Office of Travel & Tourism Industries; Secretaria de Turismo (Mexico); Statistics 
Canada

Origin of Visitor 2007 07/06 07/00
(mill) (% change) (% change)

Opportunities in Inbound 

Market
Top Origin Markets for International 

Travelers 

to the U.S. (2007 vs. 2006 & 2000)



CA Tourism Budget 

History/Outlook

ÅHistorically 
unpredictable 
annual budget
ï inconsistent 

legislative 
funding

ï inflationary 
pressures

ÅNew legislation 
beginning of 7 
years spending 
totaling $350 
million
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The 
California 

Brand: 

Going Global



2008 -2009

Market Coverage & Spending

Germany
$1.6 mil

Other Marketing:  $1,294,500
Secondary/Emerging Markets:  $100,000

Australia
$740K

China
$5K

S. Korea
$800K

Canada
$2.2 mil

UK
$6.3 mil

Japan
$6 milMexico

$500K

Domestic
$22.9 mil

Brand Advertising Focus
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comes from seven international markets 


