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Travel and Trade:
Redefining Exports

California Travel & Tourism
Commission
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AGlobal tourisnt situation analysis

AlLeveraging tourism assets for trade
development purposes
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Aln the last 15 years, U.S. share of the global travel
market has dropped by 36%.

AA 2006 survey by the Pew Global Attitudes project
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among close U.S. allies like Japan.
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occurs when someone visits the United States and
experiences our nation first hand. By bringing visitors
to our country, we can share what makes our nation
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CEO of TIA.
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Still Not Back to 2000 Levels
The U.S. Welcomed 2 Million Fewer
30 - Overseas Arrivals in 2007 than in 2000

Millions of Overseas Visitors
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International Visitors to the
U.S.
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Arrivals in Millions
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CA s # 1 Destination in U.S.
$96.7 billion in direct expenditures in
2007!

MARKET IMPACT OF TOURISM

DIRECT EXPENDITURES $93.4 billion $96.7 billion +3.6%
EMPLOYMENT 917,500 924,100

STATE $3.5 billion $3.6 billion
LOCAL $2.0 billion $2.2 billion

SOURCE: DEAN RUNYAN ASSOCIATES, 2008
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A Every tour bus of Japanese visitors to California
generated travelelated spending equivalent to
exporting 6,600 crates of oranges.

A The travelrelated spending generated by every 50
German families who explore the backroads of
California is equivalent to the wholesale sales of
431,000 Ibs of gourmet jelly beans.

A Every planeload of South Korean visitors has the
spending impact of exporting 1,000 iPods.
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Policy Priorities of TIA

A Border Security and Travel Facilitation
I 215t Century Visa System
I Expand Visa Walver Program
I Modernize Parts of Entry System

A U.S. Energy Crisis
I Create a comprehensive national energy plan

A Coordinated Marketing/Communication
I Travel Promotion Act
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w In a time of financial crisis, TPA will provide a boost
to the U.S. economy.

w TPA will generate millions to our economy and
thousands of new gocegaying American jobs.
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sector export but has not reached its full potential.

w Nearly all developed nations spend hundreds of
millions of dollars on nationally coordinated travel
promotion programs.
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/46 Million Overseas 4 6 Million New
Travelers Visitors
/8140 Billion in /$8 Billion in New
Spending Visitor Spending

/$23 Billion in Lost Tax /850 Million in New
Recelpts Federal Tax Revenues
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The California
Perspective




I‘H|IF('\T"I"1Ia

Opportunities in Inbound

Market
Top Origin Markets for International
Travelers
. . .to the U.S. (2007 006 & 2
Origin of Visitor ( 2\6'0% 89?(36 07/00

International Total

1 Canada

2 Mexico (record)
Overseas

3  United Kingdom

4  Japan

5 Germany

6 France

7 S. Korea

8 Australia

9 Brazil

10 Italy

(mlll) (% change) (% change)
56.7 11% 11%
17.7 11% 21%
15.1 13% 42%
23.9 10% -8%
4.5 8% -4%
3.5 -4% -30%
1.5 10% -15%
1.0 26% -8%
0.8 6% 22%
0.7 11% 24%
0.6 22% -13%
0.6 19%
4%

Sources: U.S. Department of Commerce, ITA, Office of Travel & Tourism Industries; Secretaria de Turismo (Mexico); Statistics

Canada
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History/Outlook

A Historically
unpredictable
annual budget

I inconsistent
legislative
funding

I inflationary
pressures

A New legislation
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BUDGET NEW RENTAL CAR ASSESSMENT
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The
California
Brand:

oing Global




california 2008 -2009
S Market Coverage & Spending
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comes from seven international markets

Brand Advertising Focus

ounel WiEiltlng: $31242, 560
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