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Travel and the Environment:  Tactics
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Europe Embraces Travel Rationing

http://www.climaterush.co.uk/index.html


UK Tax to Punish Air Travel

Economy Class Premium Class

0-2000 Miles from London

November 2009 £11 £22 

November 2010 £12 £24 

2001- 4000 Miles from London

November 2009 £45 £90 

November 2010 £60 £120 

4001- 6000 Miles from London

November 2009 £50 £100 

November 2010 £75 £150 

6000+ Miles from London

November 2009 £55 £110 

November 2010 £85 £170 



U.S. State of Play



Round One: No Direct Travel Impact

Cap and Trade Focus

Better to be Lucky than Good

Airlines Carved Out



Round Two:  Threats…

Travel is a Sin
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Round Two:  Threats and Opportunities.

Make Debate 
about Green 

Travel
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Turn 
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