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AEconomic Impact of Travel
ATravel Trendg Outlook

ACTTC Sustainable Marketing
Highlights and Looking Forward
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A Governor Arnold Schwarzenegger

A Secretary of the Business, Transportation and
Housing Agency and CTTC Chair

A CTTC Commissioners

JOHN WAGNON LOUIS MEUNIER
HEAVENLY MACY'S ANDY FICHTHORN
DALE BONNER MOUNTAIN RESORT CTTC VICE SEAWORLD OF

SECRETARY, CTTC VICE CHAIR CHAIR CALIFORNIA
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Economic Impact of Tourism

california

| FIND YOURSELF HERE

CA Is # 1 Destination in U.S.

Market Impact of Tourism

2008
DIRECT EXPEND $97.6 B

EMPLOYMENT 924,000

EARNINGS $30.6 B
TAX REVENUE
STATE

LOCAL

2007
$96.8 B

928,000

$30.4 B
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‘) || U.S. Domestic Travel california
— | 1. 2008 US Domestic vs. 2007:
b A Total down 2.6%
| A Business down 5.4%
— A Leisure down 1.6%
2. Led by decline In business travel
3. Trip spending affected more than
volume
4. RecoveryinstK I £t ¥+ 2+ H AN
r
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A International growth since 2003
A 2007 and 2008 especially good years
¢ Strong world economy
¢ Favorable exchange rates
A 2009 to be down for most major markets
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AValuec Value- Value
ACustomization

ATransumerism

ABlur between Business and Leisure
AGeotourism

ASustainable Tourism
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Sustainable Trends -C ﬂ"FSBZQ,Lﬁ
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A U.S. travelers are more familiar with
sustainable travel terminology than two
years ago.

Al 2y adzYSNE | NB f 2271 A
choices at the right price.

A Majority of consumers will continue to
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regardless of an economic downturn,
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Guiding Principles california

ADo what the industry cannot do for itself

ALeverage cooperative programs and focus on
International and new market development

AO @I fdzZl S LINPAINIYaAaQ wSidzN
measures on major programs

AFocus on oubf-state and international audiences
ASupport assessed businesses

AEstablish a technology platform for all programs

AAlign with key California CVBs to coordinate resource:
based on high impact programs and initiatives

Source CTTC 202813 Strategic Plan

iyl

. : . |t 3 Lt




Destination Marketing
Strategy
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City/Town

Target =
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© 2009 -10:
Market Coverage & Spending
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Brand Advertising
Web Interactive
Coop Promotions
Publications
Communications
Travel Trade
Researcl
WelcomeCenter

TOTAL



