Preliminary Plan as of 3.25.09

California Travel & Tourism Commission
2009/2010 Media Flowchart - DOMESTIC
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* Considered National Cable Networks: A&E, Bravo, Comedy Central, Discovery, ESPN, ESPN2, Fine Living, Fuel, Food Network, FX, HGTV, Lifetime, Spike, TBS, TNT, TLC, Travel, USA, Versus
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